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EXECUTIVE SUMMARY

The Data Is Clear: Directories Drive Visibility
Everywhere

86%

Al results cite legal
directory networks

11.3% | 80.5% 3+

Google top-30 appear
in Al Overviews

ChatGPT U.S. Al search Directories for visibility
legal directories market uplift
share

THE BOTTOM LINE

Firms present across multiple trusted directories—Super Lawyers, Avvo,
FindLaw, Martindale-Hubbell—rank higher on Google and appear more in Al
recommendations. It's about breadth across authoritative platforms, not depth in
one. If you're not in 3+ directories, you're missing a multiplier that moves the
needle on every platform at once.

What This White Paper Covers

Finding #1: Directory breadth—not depth—is the strongest predictor of Google
rankings

Finding #2: Google's Al tools run on the same infrastructure as regular search
Finding #3: Perplexity, Claude, and Gemini overlap 75%+ with Google page 1

Finding #4: ChatGPT follows the 4 R's (Ratings, Reviews, Recognitions,
Roots)—not Google rankings
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FINDING #1

Directory Breadth Beats Directory Depth

WHAT WE FOUND WHAT THIS MEANS

Firms in 3+ directories ranked Google treats firms on multiple
significantly higher in Google than firms platforms as more authoritative.

injust 1 or 2 Consistent presence across 3+

More profiles on one directory helped, directories sends a credible confirmation
but not as much as spreading across signal to search systems.

multiple platforms

Directory breadth was the strongest
predictor tested across all variables

— ACTION ITEM

Audit which legal directories your firm appears in. If fewer than 3 authoritative
platforms, that's your starting point.

THE FASTEST WAY TO BUILD LEGAL AUTHORITY AT SCALE

Strengthen your firm'’s presence across six of the legal industry’s most recognized
platforms in one integrated solution built for the Al search era with our Authority
Suite products.

Learn More
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https://www.martindale-avvo.com/services/authority-suite/
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FINDING #2

Google's Al Tools Are Powered by the Same
System as Regular Search

of websites ranking in Google's top 30 organic results appeared in

77 30/ Al Overviews. Consistently.
u o Google Al Overviews and Al Mode use the exact same crawler,

index, and ranking system as regular search.

WHAT THIS MEANS

You don't need a separate "Al optimization" strategy for Google. Improving your organic
ranking automatically improves your presence in Al Overviews. Vendors pitching "Google
Al Optimization" as a separate service are selling something that doesn't exist.

WHAT FUNDAMENTALS MATTER

Authoritative Content Complete Profile Data

Written for your audience, not generic E-E-A-T: expertise, experience,
templates authority, trust

Technical Performance Quality Backlinks

Page speed, mobile optimization, clean B From other authoritative legal and
URL structure local websites
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FINDING #3

ChatGPT, Perplexity, and Claude Don't Just Copy
Google—But It Still Matters

Al TOOL GOOGLE OVERLAP WHAT THIS MEANS

Heavily reliant on Google results — improve
Google, improve Perplexity

Perplexity 75%+

Similar to Perplexity; uses live Google data

Claude ~75% . .
for transactional queries

Pulls from Google index but synthesizes

Gemini ~50-75% A,
more variation in results

Uses different weighting system; follows the

(o)
ChatGPT <25% 4 R's — see Finding #4

KEY INSIGHT

For Perplexity, Claude, and Gemini: your Google rank is the primary lever.
Improve Google visibility and you'll automatically improve your presence in
these Al tools — no additional work needed. ChatGPT is the exception, and it's
covered in detail in Finding #4.
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FINDING #4

ChatGPT Follows the 4 R's, Not Just Google
Rankings

1 Billion weekly active ChatGPT users (early 2026). 80.5% of U.S. Al
search market. When a client asks Al to find a lawyer, there's an

8-in-10 chance they're using ChatGPT.*

RATINGS (25.7%)

Numerical scores from Google, Avvo,

FindLaw, Martindale-Hubbell. A
4.9-star or 9.7 Avvo score is a
quantified credibility signal ChatGPT
factors in directly.

RECOGNITIONS (25.9%)

Super Lawyers, Avvo Client Choice,
Martindale-Hubbell AV Preeminent.
ChatGPT treats these as verifiable,
structured credibility signals.

REVIEWS (25.2%)

Volume, recency, and cross-platform
consistency matter. Hundreds of
reviews across multiple directories
create a richer signal than a few old
reviews in one place.

ROOTS (23.2%)

Complete, consistent identity data:
practice areas, bar admissions,
biography, contact info. Consistency
across authoritative platforms builds
ChatGPT's confidence in your
legitimacy.

*sources: https://firstpagesage.com/seo-blog/chatgpt-usage-statistics/
https://www.demandsage.com/chatgpt-statistics/
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THE COMPOUND EFFECT

Why Directories Matter Across Every Platform

A single investment in legal directory presence produces returns simultaneously
across Google, Al Overviews, ChatGPT, Perplexity, Claude, and Gemini.

PLATFORM HOW DIRECTORY PRESENCE HELPS

Signals authority and consistency; boosts rankings across all

Google Organic standard results

Google Al Higher organic rankings automatically increase AIO presence
Overviews (77.3% of top-30 appear in AlO)

Perplexity / 75%+ overlap with Google page 1; improved organic rankings =
Claude improved Al visibility

Gemini Pulls heavily from Google; same compounding effect as Perplexity

and Claude

Most widely used Al. Directly powers the 4 R's: ratings, reviews,

ChatGPT recognitions, and roots — all from legal directories

THE RISK: Inconsistency Propagates Too
Outdated attorney rosters or mismatched practice areas don't hurt just one

channel — they degrade Google rankings, Al Overviews, and ChatGPT 4 R's
signals simultaneously.
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YOUR ACTION PLAN

4 Steps to Multiply Your Visibility

G AUDIT YOUR CURRENT DIRECTORY PRESENCE (Week 1)

Which directories are you actually on right now?

[] FindLaw.com [] Lawyers.com
[] SuperLawyers.com [J Nolo.com

[] Avvo.com [] Abogado.com
[ 1 Martindale-Hubbell.com [] Lawinfo.com

0 ENSURE COMPLETE, CONSISTENT DATA (Weeks 2-3)

e Firm name matches exactly across all directories and your website

e Attorney rosters are complete and current (no retired or missing
attorneys)

e Practice areas, contact info, bar admissions, and credentials are
identical everywhere

© 2026 Internet Brands. All rights reserved.
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YOUR ACTION PLAN

Steps 3 & 4: Build Your Signals

° BUILD YOUR 4 R's (Ongoing)

Ratings & Reviews Recognitions Roots

Ask satisfied clients Apply for Avvo Client Update directories

to leave reviews on Choice, or annually. Consistent

FindLaw, Avvo, and Martindale- Hubbell practice areas,

Google Business AV Preeminent if you credentials, and

Profile. Volume and qualify. These are contact info across all

recency both matter. structured signals platforms is the
ChatGPT treats foundation of all Al
seriously. visibility.

DON'T NEGLECT TRADITIONAL SEO (Ongoing)

Authoritative content: Practice area guides, case results, FAQs written for
your specific practice

Technical SEO: Page speed, mobile optimization, clean URL structure,
proper heading tags

Quality backlinks: Links from law-related or local authority websites
reinforce your domain's credibility

THE FLYWHEEL
Directory presence — Google rankings — Al Overviews —

Perplexity/Claude/Gemini + ChatGPT 4 R's — More clients — More reviews
— More visibility. Each step compounds the others.
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KEY TAKEAWAYS

Six Things Every Attorney Needs to Know

Directory breadth is one of the
strongest predictors of Google
visibility.

Spread across 3+ platforms:
SuperLawyers, Avvo, FindLaw,
Martindale-Hubbell. Breadth beats
depth every time.

ChatGPT follows the 4 R's, not
Google rankings.

Ratings, Reviews, Recognitions, and
Roots—concentrated in legal
directories—are an independent
path to ChatGPT visibility.

Directory investment is a
multiplier.

One effort produces returns
simultaneously on Google, Al
Overviews, ChatGPT, Perplexity,
Claude, and Gemini.

© 2026 Internet Brands. All rights reserved.

Google's Al tools run on the same
infrastructure as regular search.
No separate Al strategy needed.
Improve organic Google rankings
and Al visibility follows
automatically.

Data consistency matters as much
as presence.

Inconsistent information across
directories and your website wastes
the opportunity. Audit, clean up,
maintain.

Ignore vendor "Al optimization"
claims.

Ask: Do you help us rank better on
Google organically? That's what
matters. Platform-specific Al tweaks
don't work.
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STUDY METHODOLOGY & REFERENCES

Research Foundation

Study 1: Directory & Google Rankings

177 law firms and 921 attorney profiles across 4 legal directory networks,
tracking correlations with Google rankings. 200+ hours of manual data
collection.

Study 2: Al Platform Response Analysis

300+ legal service queries across Google, ChatGPT, Perplexity, Claude,
and Gemini. Millions of APl responses analyzed to identify response
patterns and platform overlaps.

Study 3: Directory Citation in Al Responses

Over 10,000 API responses analyzed to understand which directories
appear most frequently across Al search results and the patterns behind
those citations.

All findings reflect observed behavior at time of study (2025-2026). Given
rapid development in Al platforms, specific percentages should be
understood as snapshots rather than permanent benchmarks.
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STUDY METHODOLOGY & REFERENCES
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